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Master's Program Course Catalog of Department of International Business
Studies, National Chi Nan University
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Master's program requirements: a minimum of 39 required credits, including 25 credits in Department
required courses and_14 credits in elective courses.
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lective)
125006 |BF £ FFELEH(E) T T
Seminars on International Business | B
B EIRE
125101 |7 m oo 3 % -
Organization Behavior and Theory B
B %% B4 z}’g py: " .
125017 International Financial Management 3 -
R4l g " o
125000 International Marketing Management 3 - B
F R e
125105 7 : 3 A - T
Theoretical Foundations of Strategy Research
125115 |FIFH T4 47 . 3 | o=
International Invesment Analysis
Seminars on International Business Il
R
125107 J . 3 % - F
International Business Management
125056 |© 1 3 | w -
Research Methodology
125150 |£F F A& AL 2 |wm| -~
Seminars on Business Management =
“ B AL
125149 |* P F 2 2 |wg| --
Seminars on Overseas Management =
125124 |EFFE (=) > | v L Yy
Internshlp (1) - M 35 "
- B R
125105 [EFH ¥ (=) 2 |eg| o+ |apms
Internship (I1) B o
EEFY (=) o Ex
125127 |7 % ¥ A= 2 | e - 4y = if
Internship (1) - ,;2
125108 |EFF Y (=) 2 | wi - S ’
Internship (IV) *
Ve i-’ﬁ 33 (;_r )
125132 |+ 77 ¥ 2 | iz 3
S13 Internship (V) * B
FE2Y <_ )
125133 |7 7 ¥ 2 | iz 3
°133 Internship (V1) = H
125003 |7 &7 3 | x| -
Econometrics B
T AL R T A
125156 | = [P Hvr S T2 Yy !
5156 Social media marketing and E-commerce 3 = -
125158 |7 ¥ R ERE 3 | g | -4

Trade& Investment Between the Two Sides of the Taiwan Strait
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PEFE LI
125151 |F ™ _ 2 i -
°15 Business News and Analysis = -
FEFE AT - 1
125166 Business News and Analysis 3 = B
By A 4T ERE oz .
125165 Data analysis with R 3 = -
PRI% % {7 4
7 R — l'
125164 Service Marketing 3 * -
125159 | <R T I 2 | % L
Stock Exchange Analysis * s
BLERE A ¥ B AL - _
125114 Special Topics on Tourism and Leisure Industry 3 -
12512 .. . ¥ -
5120 Semlnars on Co -opetitive Dynamics 3 *
AR L 1 e G E
125152 |oF s w 3 iF -
Co-opetitive Dynamics and Platform Strategy -
IR T
125122 . - . 3 ¥ -
International Communication and Global Understanding =
FZ2Ed sy pRBEES
125130 (Introduction to Management Cases of Multinational 1 E -
Corporations
T iR R B A - B
125131 Seminar on Cultural and Creative Industry Research 3 =
AFos S4Bk ES
125134 (Introduction to Cases of Industry and Competitive 1 iE -
Analysis
r\g :r‘ ]W j— ﬁ\ R _
125135 Ethical DeC|S|on Making for Business 3 *
HORFTRRES LT E
125136 ([Foreign Direct Investment Theories & Cross-strait 3 i -
Business Development
TR
125138 |Enterpreneurship and Management of Small and Medium 3 b -
Enterprises
EFFE :
7 g, -
125137 Business Model 3 =
125070 | FH T = 3 | = -
Consumer Behavior =
R :
125170 | =¥ . z -
>170 Application of Business Software 3 =
w (1)
125088 : 0 FE | -~ b
English( 1) = -
2 (T) e |-
125090 English(ll) 0 = B
125001 LA . = _
500 Managerlal Economics 3 = B
Sl 0 Ll
125009 |1 #F = 3 | w | -

Management of Technology
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lective)
% & ERBE A7 :
1251 7 . i . z -
5100 The Environment Analysis of International Business 3 =
B & pIL 7z -

125002 International Financial Theories 3 =
TIC100£147% % st :

125116 ’ - : . 3 z -
T1C100 Enterpreneurship and Venturing Competition =
RIRTE £ ¥ K g o _

125126 Technological Innovation Management and Entrepreneurial Strategy 3 = N
R TR z

1251 i ) ; _ T

5160 Advanced Strategic Management 3 *
PATRER £ & 47 .

125157 |_. . : 3 % - T
Financial Statements Analysis -

T+ A5 Y % %857 34 The Workshop of Operating

125153 |~ ¥ i 3 by -
Practices in E-COMMERCE =
i A X AR

125161 (177 =7 . . 3 vy -
Trends on Global Emerging Industries -

125167 | & % ¥5pk it ¥ 12 Gamification 3 i - T
SERSEE R R

125139 (Introduction to Management Cases of Multinational 1 iE =
Corporations
R%EF 5 2HmEs) :

125018 : . 3 z -+
International Trade Theory and Policy * B
R4 FRER - -

125039 International Human Resource Management 3 = T
B'Z &7 5 - -

125052 International Financial Markets 3 = T
(e Ry ‘

125095 : 3 Z -
Marketing Research = B
B AR R ARl ] :

125109 : . : - 3 z -t
International etiquette and commercial negotiation * B
RZEEEY BRI

125110 ([Case Study of International Business Operating and 3 i -t
Management
)= RN N Yy .

125118 i i : 3 Z -
Topics on Tourism and Leisure Industry = B
g g -

125007 Managerial Accounting 3 2 -4
PR i A 4 :

12 . . . z -

o033 Time Series Analysis 3 =
B'Z &7 5 - -

125052 International Financial Market 3 = -
AFBERL 7

125073 |/ ... . ¥ -

o073 Industry and Competition Analysis 3 =
Eﬁ?]“f—%‘iﬂ’%'f—‘ﬁﬁé - -
125102 International Consumer Research 3 = -
X B R 3 5 73
125104 |07 TR AE 3 | =% e

International E-Commerse
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125106 ’ ’ i . 3 E -
Case Study of International Marketing *
il-;}j: 5 g‘% %E
125108 |1 #F . 3 | & | -
Strategic Management of Technology and Innovation =
BraEe (-)
125147 |F _ _ _ 2 F -
> Introduction to Business English (1) = B
prEe (2)
125148 |F . . . 2 by -
5148 Introduction to Business English (1) =




