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Module
Code

Module Title

Description

Year of
Study

Section

Credit

BM4103

Financial Managerment

This module provides students with an understanding of the financial statements of companies, including analysis
and interpretation. It also considers the financial objectives of companies and covers topics such as capital
budgeting, working capital management, relevant costing for decision making and short and long term financing
decisions.

AF

100% ICA

Prerequisites: Basic
| accounting

Students are required to do
group project and
presentation in their
assessments.

BM4208

Investment Advisary

This module provides learners with an understanding of the client advisory process in the private banking industry.
Topics covered include ethics, concepts of wealth management and private banking business, as well s specialist
knowledge in portfolic construction and management. Learners will also learn about the latest developments in
the wealth management industry. Upon completion of the module, learners will have the necessary competencies
to support and provide investment advisory services in a wealth management environment

BF

100%ICA

Prerequisites: Prior
accounting, economics
and financial
knowledge required

Singapore centric

BMA4212

Digital Banking & Fintech

in this module, learners will acquire understanding of the digital banking business services that are developed and
offered ta meet customer needs, and how banks generate revenues and profits through the application of
Information Technology solutions. The learners will be exposed to the latest trends in financial technologies and
services such as mobile banking, electronic payment systems, cryptacurrency, security and compliance. Through
the module, learners would be able to clarify their thought process regarding modern-day banking and recognise
the essential elements of financial technology

BF

100%ICA

Prerequisites: Prior
accounting, economics
and financial
knowledge required

Singapore centric

BM4363

Customer Psychology &
Analytics

In today's workplace, organisations need to employ graduates who not only possess customer-centric mindsets,
but alse graduates wha are familiar and are equipped with the ability to plan and implement CRM strategies. In
this module, there will be opportunities for the learners to gain good understanding of the way customers behave
as they go through the decision-making process of making a purchase or choosing a company to buy from. The
learners will also learn the usage of data analytics to enable companies to better understand the collective
behaviour of customers and how to improve the products/services based on those insights.

CRSM

Examinable

No

ICA 1(30%) is individual
assignment.

ICA 2 (30%) is a test (on
campus proctored eAssm-
Keyboard)

ICA 3 (40%) is a group report
B ,
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Year of
Study

Section

Hrs/

Credit

Pre-Requisites

Remarks

BMA4364

Customer Experience
Management & Design

In today's business environment, being able to design and manage effective customer experiences enable
companies to gain competitive advantage. In this module, learners will be able to add value to their organisations
by creating the right organisational culture, mind-sets and processes, for transformation of customer experience
across different types of interactions. Using design thinking and an omni channel approach, learners will have the
opportunity to design customer interactions that drive customer satisfaction. They will also be introduced to
customer journey mapping and tailored satisfaction metrics to increase loyalty and advocacy.

CRSM

100%ICA

No

BM4369

Social Custormer
Relationship Management

This madule aims to introduce knowledge and practices needed to enhance Customer Relationship Management
as a key business strategy for organisations. It examines Social CRM from people, process and technology
perspectives with the key objective of building deeper relationships with customers for profitability. Students will
gain knowledge of the social customer and strategies to increase customer engagement acrass leading social
platforms. They will also learn techniques to harvest information from social media conversations and
communities to better understand customers, their feedback and sentiments.

CRSM

100%ICA

45

No

BM4803

[Wine, Spirits & Mixalogy

Learners will be taught introductory and the application techniques in beverage, bartending and service. Learers
will be trained in the identification, production and service of non-alcoholic beverages, beer, wine, spirits, cordials,
cocktails, mixed drinks, and the sensory evaluation of beverages.

DFBB

100%ICA

45

No

Learners will be required to
taste and smell wines, spirits

BMO185

ENTREPRENEURSHIP

This madule inculcates an entrepreneurial spirit and mindset in students, and provides them a platform to develop
and exercise their innovativeness and creativity in a practice-based environment. Students will learn to identify,
assess and develop new or improve on existing business ideas, as well as plan, implement and manage these
business ventures profitably. Students will also develop a total business plan encompassing feasibility studies,
environmental research and analysis, marketing, operations and financial strategies. They will experience and
understand the challenges and recovery issues faced by entrepreneurs through research, case studies and sharing
sessions

EIB

100%ICA

45

No

BMA4343

Purchasing & Supply
Management

With the business environment becoming more competitive, the purchasing function is also evolving to play a
more significant role in the success of an organisation. In this module, learners will be able to apply the concepts
in purchasing and supply management with reference to the real-world examples, trends and best practices. These
concepts include supplier evaluation and selection, quality and measurement, worldwide sourcing, purchasing
systems and contract management, The learners will also be equipped with negotiation skills and purchasing
ethics. contracts and ethics involved when negatiating with suppliers.

ES&SCM

100%ICA

No

BMA4344

International Freight
Management

Having a well-defined transportation system is pivotal to a modern ecanomy. Efficient transport management will
ensure uninterrupted movement of people and goods and it is necessary for a thriving economy. In this module,
the learners will be taught basic freight management processes. They will be equipped to identify the
characteristics of different modes of transportation, freight processes, trends as well as documentations. They will
also be applying customs procedures concepts in a borderless world, focusing on import and export procedures,
The learners will also be able to apply the concept of terms of trade {incoterms) and its implications under various
business scenarios.

ES&SCM

100%ICA

No

B2:
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mula Module Title Description ‘::;’:f Section Exam :::: Credit |Pre-Requisites Remarks
This module provides students with a fundamental understanding of the economic environment. Through this No Ves
. module, students will learn to analyse and evaluate current economic issues and policies. Topics taught include
Applied Economics for i
BMAZAE [ s the theory of national income, manetary and fiscal policies, inflation and international trade. 1 ES&SCM | 100%ICA 60 4
Businesses increasingly operate in a volatile, uncertain, complex and ambiguous (VUCA) world. To succeed, il
businesses must have the ability to anticipate and manage events that could disrupt their business operations and
affect the health, safety and security of employees, customers and other stakeholders. Learners will learn the
Bmog7s  |BUsiness Continuity & Risk importance of having a.busmess continuity management system that enables husinessE-s to cantinue with 3 WM 100% ICA & 3
Management “business as usual” during times of disruption. Learners will learn how to manage situations including pandemics,
acts of terrarism, fire, natural disasters, outages and product recalls etc. Learners will alsa learn about the
strategies, plans, equipment and staffing required to prevent and mitigate losses.
Leisure activities have always been a vital component of tourism, as travellers require activities for recreation and il
relaxation while travelling for leisure, work or personal reasans. Learners will acquire knowledge of the various
types of businesses and developments that cater to tourists’ leisure needs (such as holiday resorts, visitor
Leisure Operations & attractions, recreational amenities, gaming entertainment, and cruising), the stakeholders involved, and how they
BMA4706 pManagemant are managed and operated in an effective, efficient, and sustainable manner. They will also be familiarised with 2 HTM 100% ICA 60 4
the aspects and role of the fast-growing health and wellness sector in leisure tourism, and how leisure tourism
contributes towards destination development.
The accommodation sector is a vital part of the tourism industry, providing travelers safe and comfortable Nil
accommodation while they are away from home. Learners will gain insights into the different types of tourist
accommodation developments and the elements unique to each, including the different arganizational structures
[Accommodation Services  |and business models in the management and ownership of accommodation properties, as well as of the various
BMA714 Soe b 5 R . - 1 HTM 100% ICA 60 4
Management departments within such businesses. They will learn about the adoption of digitalization and innovation by
accommodation businesses, as well as the operations and management of critical resources for running a
successful accommodation business.
This course will teach you all about digital transformation—how it started, why it's impartant for businesses today, |Good command of ICA2 is a group project and
and how it changes the way companies operate. You'll learn about the different levels of becoming digitally English conducted as a hackathon
advanced and see how this affects businesses. Learners will look at examples to understand how digital changes style - out of classroom
BiAOET BUSINESS IT & can make businesses mare successful and discuss the challenges they might face. Plus, learners will dive into the 5 TS N &0 i hours on 1 PM session.
SPREADSHEET MODELLING |latest trends. On top of this, learner will learn how to use MS Excel (practical lab lessons) to analyze data and make| AY2451 has experienced that|
smart business decisions. This course is designed to help learner keep up with the digital werld and use software OSEP timetable clash and
tools to solve business problems. need help from OSEP team
to make special arrangment
With more products and services competing for customers’ attention and share-of- voice, one way to break away Prerequisites: Basic
from the clutter is by creating a compelling and consistent brand message through Integrated Marketing knowledge of
‘Communications (IMC). In this module, learners will gain a practical overview of the promotion mix, from Essentials/Principles of
BMasgs  |tesrated Marketing advertising to public relations, sales promotion to direct marketing, and personal selling to digital marketing. There| 5 - LO0%ICA 0 4 |marketing. Proficient in
Communications will be opportunities to practise how ta apply and bring together the best possible promotion and media mix in a English Language
synergistic manner to deliver impactful IMC campaigns across all media platforms.
. 2 z E _ 3
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Code Study Sem
In today's fast-paced business environment, Public Relations (PR) is viewed as one of the top tools to grow a Prerequisites: Basic
bublic Relations & business and also lead communication between the organisation and the publics. Learners will study the principles knowledge of
isat: |Comiriontation behind the practice of PR and understand the role of PR practitioners, and the external and internal ‘publics’ that MDE 100% ICA s 3 Essentials/Principles of
Management they are in contact with. This module will also focus on eritical skills that every PR practitioner needs to know, such| Marketing. Proficient in
as planning a PR campaign, cultivating relationships with the media and managing crises. English Language
New digital technologies have fundamentally reshaped marketing practices and brought about changes in the brerequisites: Basic
ways that companies engage consumers. In this digital age, businesses are constantly evolving the way in which knowledge of
they measure, plan and implement digital marketing campaigns to keep ahead of competition and capitalise on Essentials/Principles of
opportunities online. This module provides learners with opportunities to evaluate the changing digital marketing Marketing. Proficient in
EMidsiy |Digital Marketing & landscape and bulld a strong foundation in the core concepts of digital marketing. Learners will gain an in-depth moe | tooxica | as 3 |engish Language
Analytics understanding of how to effectively strategize and implement powerful digital marketing campaigns. They will also
glean meaningful consumer insights through the use of different digital marketing platforms and analytics tools.
Good marketing Is no accident, but a result of careful planning and creative execution. Companies are constantly Good command of
looking for marketing professionals wha can help them to analyse the business environment, build strong brands English
and achieve profitable customer relationships. In this CmU, learners will be equipped with the knowledge and
skills to conduct market research, glean market insights and make the best possible tactical and strategic decisions
BM4513 Marketing for brands based on the company’s business objectives. Upon completion of this CmU, learers can look forward MDC 100% ICA 60 4
to leveraging the technical know-how and expertise attained and design  customer-driven marketing plan for
products by applying the marketing mix strategies - praduct, price, promation and place.
In a media-rich environment, it is essential for media professionals to be proficient in commonly used content Based on the available
creation applications. In this CmU, learners will be able to unleash their creativity while acquiring skills in the PCs in tutorial
Adabe Creative Cloud suite of applications. Through practical sessions, learners will attain essential skills in digital room(B505). Please
BM4910  [Digital Media Design imaging and compositing using Phatoshop, create motion graphics and video effects with After Effects and design MMM | 100%ICA a5 3 |check maximum
a multi-page digital publication using Indesign. capacity
Video and podcast content are in great demand and the ability to present well on these media in an engaging [Above average
manner and still convey your messages with clarity and succinctly is an important skillset. In this CmU, learners will competency in written
learn how the visual, vocal, verbal & non-verbal elements contribute to being an effective communicator in the and spoken English
BMA91L.  |Presenting for Media media environment. Through hands-on learning, leamers will be able to experience emceeing, news broadcast MMM | I00%ICK 43 3 |anguage
presenting and conducting interviews on a shaw.
This module introduces human resource as a dynamic function within an organisation. Through this module, Nl
HUMAN RESOURCE students will learn about various aspects of human resource practices such as recruitment, selection, orientation,
BMO055 |MANAGEMENT & human resource planning, performance appraisal, compensation and benefits, human resource development, MSHRM. B, 100%ICA a5 3
PRACTICES employee relations, and trends in human resource management. LA
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Module Title
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Year of
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Hrs/

Pre-Requisites

Remarks

BM4328

Managing Global Events

In the society today, events are not only one of the most important parts of tourism, but also inseparable part of
human society. They are global phenomenan which is gaining greater and greater importance through the event
industry. This module provides learners with the concepts and techniques in mastering the different scales of
international/local events and roadshows, such as Formula 1 Grand Prix, BNP Paribas WTA Finals Singapore and
Singapore Fashion Festival. Learners will apply their knowledge on event creation, design, planning, budgeting,
marketing, legal issues and operations to events of different scales as part of the module.

100%ICA

Nil

BMO348

|Sports Facility
Management

In the fast-evolving sports facility sector, the role af a sports facility manager is now more challenging. This module|
introduces learners to the planning and administration of facilities for sport and recreation purposes as well as the
relevant roles of the delivery agents such as the National Sports Associations and International Sport Federations.
Learners will also understand the impact of globalization and commercialization on countries bidding to host
international sport events and the resources required to justify such hallmark events. Topics indude the
importance of facility maintenance, out-sourcing contracts, risk management and upgrading considerations.
Learners will also be familiarised with the respansi s of sports facility operators such as daily operations of
facility management, the marketing and promotion aspects and how to maximise facility utilisation and
profitability.

2 SWM

100%ICA

45

No

BM4603

|Sports & Esports Event
Management

Singapore’s ambition to be the hub for hosting major spart events nat only brings economic benefits but also
requires a spectrum of capabilities and services to create enjoyable and positive experiences for athletes, fans and
viewers. In this module, learners will study the principles and processes related to planning, managing and staging
of sports and esports events, workfarce deployment and volunteer management. They will also acquire cross
disciplinary knowledge and perspectives peculiar to the esports and hybrid events industry such as media
streaming platforms and digital channel broadeasting.

100%ICA

45

No

BMA4606

Managing Health &
[Wellness.

The dynamic health and wellness industry demands that Sport & Wellness graduates are equipped with
knowledge and competencies to identify wellness trends and apply targeted solutions to improve the wellness
status of people from individual, community to societal levels. In this CmU, learners will learn the skills to conduct
needs analysis based on the bio-psychosocial aspects of individuals and thereafter recommend wellness solutions
to improve identified areas of concern. Learners will also learn the dimensions of health and wellness,
transtheoretical change model, and behavioural change strategies to help improve overal body wellness status.

1 SWM

100%ICA

45

No

FIo: A2 -8 -5
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